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Layout & Typesetting
Three quarters of the projects I worked 
on at the OCT involved typesetting long 
text— either in a previously designed 
template or as a brand new document I 
designed myself. Typesetting has become 
one of my favourite aspects of designing; 
and organizing text and images has 
become second nature to me. 

The challenge: French translated text 
generally occupies about 30% more 
real estate on the page. The usual 
solution is to add pages, however I’ve 
found that smart tracking and slight 
margin and/or column adjustments 
and possibly the reduction of font size 
can sometimes allow all the text to fit 
without appearing forced.  
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Annual Reports

Annual Reports for the OCT in both English and French

Annual Reports in both English and French

ONCAT                                     Volunteer West Island  

ANNUAL 
REPORT

2024 
2025

Volunteers: Orchestrators of a 
Vibrant Community

Volunteers: Orchestrators of a 
Vibrant Community

VOLUNTEER  
WEST ISLAND
VOLUNTEER  
WEST ISLAND

ANNUAL REPORT  
2021-2022
ANNUAL REPORT  
2021-2022

Notre équipe 
Une équipe très efficace qui résiste aux 

intempéries et qui trouve sa voie dans les 
moments difficiles.

Un programme de bénévolat efficace nécessite 
une coopération entre le personnel et les béné-
voles et un engagement des deux parties à encou-
rager et à respecter les contributions de l’autre. 

BONNE RETRAITE
Kathleen Greenfield, a été notre coordonnatrice 
principale des communications pendant 14 ans. 
Elle a développé une dimension humaine dans le 
domaine du bénévolat corporatif (appuyée par les 
employeurs). Kathleen a guidé de nombreuses 
entreprises de l’Ouest de l’île vers des groupes 
communautaires à but non lucratif, ce qui a non 
seulement permis d’accroître la sensibilisation aux 
services offerts à la communauté, mais aussi de 
contribuer à améliorer notre mission et à faire de 
notre communauté un meilleur endroit où vivre, tra-
vailler et s’amuser. Le CABOI lui a exprimé sa grati-
tude et lui a offert ses meilleurs souhaits de retraite 
bien méritée. Elle nous a quittés le 17 janvier 2022.

Gérer le changement et les 
nouvelles réalités du travail hybride
231 heures de travail par semaine 
• 1 Coordonnatrice de recrutement de bénévoles,

cadre supérieure, a proposé de changer de
poste pour devenir Coordonnatrice des services
alimentaires essentiels

• 1 cadre supérieure, coordonnant les communi-
cations, a pris sa retraite en janvier 2022

• 1 Coordonnatrice de recrutement de
bénévoles, Jeunesse, a accepté de prendre
tout le volet de recrutement de bénévoles

• 2 postes avec responsabilités modifiées; trois
nouvelles descriptions de poste

• 1 poste nouvellement créé pour soutenir
tous les services essentiels et l’équipe de
coordination

• 3 nouvelles candidates depuis janvier 2022,
2 sont restées

• 3 nouveaux plans de travail pour maintenir nos
opérations

Un conseil d’administration 
solidaire  
Six réunions virtuelles et une 
réunion de Noël, avec  
participation en personne  

Victoria Jonas – Présidente
Lorraine Balleine – Vice-présidente
Nancy Christiansen – Vice-résidente
Rod Jamgotchian – Trésorier
Lindsay Riddell – Secrétaire
Carmela Carrara – Directrice
Diane Fry – Directrice
Anthony Cardone – Directeur 
Cindy Bégin – Directrice

PLANIFICATION STRATÉGIQUE
✓ 1 réunion en mars, un conseiller engagé en avril
✓ Un nouveau plan de trois ans en vigueur en

décembre 2022

FINANCE
✓ 3 réunions officielles
✓ Étudié, révisé et recommandé des ajuste-

ments aux Ressources humaines
✓ Discussion et prévision sur la santé financière

avec des ajustements

GOUVERNANCE
3 nouvelles politiques

PROGRAMME ET BÉNÉVOLES 
Revu le processus du service des repas congelés

MISE EN CANDIDATURE
✓ Deux nouveaux membres au Conseil d’admi- 

nistration se sont joints à l’équipe!
✓ Recruté au moins deux nouvelles candida-

tures en 2022

AD HOC – PROJET DE CUISINE CENTRALISÉE
✓ Plusieurs réunions entre le CABOI et La

Mission de l’Ouest de l’île
✓ Réunion entre les représentants du CA

Organigramme du CABOI 

Conseil d’administration

Direcrice générale
(Lynda Barrett)
(35 heures/semaine

Coordinatrice
Programmes

(Shelley Hayden)
28 heures/semaine

TBD: 
2 DAYS A WEEK 

Centralized Kitchen 
Project Lead

Adjointe
aministrative

(Renée Depocas Smith)
28 heures/semaine

Comptable

(Nora Xu)
21 heures/semaine

Assistante
Programmes et 

Services
(Valérie St-Germain)

21 heures/semaine

Coordinatrice
Recrutement de 

bénévoles  
( Melissa Dickerman)

35 heures/semaine

Assistante,  
Programme de 

bénévolat
à déterminer

21 heures/semaine

Promotion du bénévolat
Services essentiels

et Pogrammes

Coordinatrice
Services 

alimentaires
(Andrea DeRome)
32 heures/semaine

2022-May-03

Communications 
(Jane  Szollosy)
10 heures/semaine
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Airport Marriott and Airport Sheraton 
provided 315 Holiday Meals
In spite of the loss of staff and revenues,  
our incredible friends the Airport Marriott 
and Airport Sheraton provided 315 holiday 
meals for our clients in December! It looked 
and tasted delish, and was set on beautiful  
holiday placemats donated by the West  
Island Quilters. Wonderful volun-
teers wearing antlers and elf hats 
picked up and delivered the holiday  
care packages.

Terri Fabes (Meals on Wheels Kitchen Coordinator);       
Holiday placemats (right)

Frozen Meals
Operating throughout the pandemic to ever 
increasing demand – the number of orders con-
tinues to increase, as does the average size of 
individual orders! We are so grateful to all the 
dedicated volunteer receptionists who checked 

in with clients and took orders 
throughout. Thank you to our 
amazing partners at Équipe 
Entreprise where the meals are 
prepared and to our incredibly 
devoted volunteer drivers who 

braved the elements and Covid chaos every 
week to bring frozen meals to clients all over the 
West Island.

Year     Frzn. meal orders    Total Frzn. meals
2021-2022   1,416          17,147
2020-2021   1,339          17,927
2019-2020   1,242          18,945
2018-2019   1,029          15,737

Puree Program
Seniors who cannot swallow well typically 
transition to a mechanical soft or pureed food 
diet. These diets are used for preventative 
purposes and are particularly important for 
people who: have trouble chewing, masti-
cating, or swallowing. Our volunteers deliv-
ered 18 cases each containing 24 meals. 

Goodbye to retiring Meals on Wheels 
Kitchen Coordinators Jim Donaghue 
and Katherine Lea! 
After many years of devoted service, delicious 
meals and friendly, attentive follow up with 
clients, kitchen coordinators Jim Donaghue 
(Valois MOW) and Katherine  Lea (Beaurepaire 
MOW) are retiring from those busy posts. We 
thank them for their generosity of time and 
friendship, and hope to continue seeing them in 
our kitchens! 

=

=

2,000

1,800

1,600

1,400

1,200

1,000

800

600

400

200

0
Apr-21  May-21   Jun-21     Jul-21     Aug-21   Sept-21    Oct-21     Nov-21   Dec-21     Jan-22    Feb-22    Mar-22

# of open kitchens

# of hot meals

Meals on Wheels Hot Meals

This meal service is something 
we have been thinking of setting 
up for a little while and he always 
just seemed to get by with fierce 
independence. I am convinced 
he will appreciate the help, even 
if he cannot admit it now ;-)  
- Sigrid G.

“

ˮ
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Other Reports

Registration Guides for the OCT in both English and French

SEPTEMBER 2025

FINDINGS FROM THE  
TRANSFER INTENT SURVEY

HOW DO STUDENTS LEARN  
ABOUT TRANSFER?
Postsecondary Students’ Use of  
Transfer Information Sources in Ontario

APRIL 2025

SEPTEMBER 2025

WHAT THE 2024 UNIVERSITY/
COLLEGE APPLICANT STUDY 
TELLS US ABOUT TRANSFER  

Research Reports for ONCAT Ads in Professionally Speaking 
magazine

17

IN YOUR CLASSROOM

December 2019 Professionally Speaking

2020 College Conference
Toronto Marriott  
Downtown Eaton Centre
June 2-3, 2020

For more information, visit oct.ca.
Early bird registration ends February 28, 2020.

English and French workshops 
focused on: 
• professional regulation;
• protecting the public interest; and
• topics of interest to employers of

Ontario Certified Teachers.

Keynote speakers

#OCTConf

Senator Murray Sinclair 
Former Chief Commissioner of 
the Truth and Reconciliation 
Commission

Blaise Aguirre, MD
Child and adolescent 
psychiatrist

Apps Analysis
BY STEFAN DUBOWSKI

Thinkrolls: Kings & Queens

A royally fun followup to the original 
Thinkrolls game, in this version players 
use logic, problem-solving and determin-
ation to get their characters rolling the 
right way through a fairy-tale landscape 
with dungeons, dragons and other ye 
olde surprises. Move the obstacles to 
clear the path; learn physics principles 
as you go. The app includes one set of 
puzzles for children five to eight, and 
another set for eight and up — and they 
all tie in with subjects such as simple 
machines (introduced in Grade 2) and 
overall educational goals like analysis 
and perseverance.

Toca Lab: Elements

This app introduces elementary-grade 
scientists to all 118 elements on the 
periodic table, giving each substance its 
own personality to help highlight their 
properties. Players can try lab tools like 
the centrifuge and the Bunsen burner 
— and find out how the elements 
change when you separate them or heat 
them up. It’s a fun stepping-stone to 
experimentation and understanding  
the periodic table, which students will 
encounter for real in Grade 9 chemistry. 
The developers note the depictions of 
the elements are just for fun, designed 
to help children engage with chemistry.

Forest: Stay focused 

An app for middle and high school 
students who can’t seem to put their 
phones down: you plant a seed, which 
grows into a beautiful tree. But it only 
works if you don’t leave the app to 
check your texts, posts or emails, or to 
play games. Can’t resist being distract-
ed? Your tree withers, incentivizing you 
to keep your hands off your device and 
your mind focused on whatever task 
you may have at hand, be it homework 
or piano practise or even simply 
engaging in real life. It helps students 
practise self-regulation, a veritable 
root of the Ontario curriculum.

DEVICE Apple, Android
SOURCE Apple App Store 
($5.49), Google Play ($5.99)
RATING 4+, Everyone

DEVICE Apple, Android
SOURCE Apple App Store 
($5.49), Google Play ($5.49)
RATING 4+, Everyone

DEVICE Apple, Android
SOURCE Apple App Store 
($2.79), Google Play (free)
RATING 4+, Everyone

Ads (OCT)

1/2-page ad

You are
Entitled.

The Margaret Wilson Library is 
a goldmine of free resources for 
College members. And accessing 
them is EASY.

Simply go to oct.ca  Members, 
and log in to your account. Click on 
the “Library” link on the right side 
of the page and navigate through 
the available selection of books, 
ebooks, databases, and more!

Check out what other OCTs 
are reading. Happy browsing!

THERE ARE 1,000S OF TITLES 
AVAILABLE TO YOU FOR FREE...
AT YOUR FINGERTIPS!

→
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Branding 
Brand & Style Guide

ONCAT | ONTransfer

BRAND & STYLE GUIDE

SECTION TWO: ABOUT ONTransfer
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SECTION TWO: ABOUT ONTransfer

CORRECT NAME 
• ONTransfer; the first three letters are capitalized. 
• ONTransfer is used both verbally and in written communications like emails, newsletters, 

e-blasts; include the primary logo (‘ontransfer.ca – Ontario’s Student Mobility & Pathways 
Guide’) in the design and a link to ontransfer.ca. 

• Use ONTransfer in pop-up banners, brochures; include the primary logo (‘ontransfer.ca – 
Ontario’s Student Mobility & Pathways Guide’) in the design. 

• Use ‘ontransfer.ca’ when referring to the website. 

LOGOS and TAGLINES
ONTransfer logos can be found HERE� 

Primary logo: Ontransfer.ca – Ontario’s Transfer & Pathways Guide. 
• Use with ‘ONTransfer’ audience including students, guidance counsellors, teachers. 
Secondary logo: ONTransfer.ca by ONCAT. 
• Use at sector specific events, conferences. 

See SECTION THREE for more information on ONTransfer logos.

POSITIONING: HOW TO REFER TO ONTRANSFER 
• Correct: ONTransfer is a guide. 
• Correct: ONTransfer.ca is an online guide. 
• Correct secondary term: resource, online resource. 
• Incorrect: Do not refer to it as a portal. 

ONE-LINE DESCRIPTIONS FOR SPECIFIC AUDIENCES
• Students: Ontario’s transfer and pathways guide for postsecondary programs in Ontario. 
• PSE Staff: A centralized resource to help students transfer credits or find an academic 

pathway. 
• Government: A provincial resource to support students and help them save time and 

money. 
• General Public: A guide to support postsecondary students moving between programs 

in Ontario. 

KEY MESSAGING AND LANGUAGE
What is ONTransfer? 
ONTransfer is an online resource that helps students navigate Ontario’s postsecondary system 
and make informed education decisions. It offers tools to explore program pathways, assess 

SECTION THREE: BRAND GUIDE (Visual Identity)
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BILINGUAL LOGOS
 
There are two versions of the ONCAT bilingual logo:
1. ONCAT Standard Bilingual
2. ONCAT Extended Blingual

1� ONCAT Standard (Bilingual)

Use this version when communicating with 
bilingual or Francophone audiences who are 
likely familiar with ONCAT or when a direct link 
is available. 
Examples: newsletters, social media.

2� ONCAT Extended (Bilingual)

Use this version in external or formal 
settings when the audience is bilingual or 
Francophone. 
Examples: sponsorships, printed 
materials.

ONTRANSFER LOGOS 

There are two versions of the English and French ONTransfer logo: 
1. PRIMARY LOGO: Ontransfer�ca – Ontario’s Transfer & Pathways Guide
2. SECONDARY LOGO: ONTransfer�ca by ONCAT

• Both versions of the logo are available in English and in French. 
• Both versions available in colour, black, white. 
• The primary logos are the colour versions. If more contrast is needed, use the black or 

white variants. Always use the variant that will provide the most contrast. 
• Format is .png (suitable for screens/digital). 
• Please contact ONCAT Communications for additional formats (.jpeg, .tif) or higher resolutions

1. PRIMARY LOGO: Ontransfer�ca – Ontario’s Transfer & Pathways Guide 

 
Use with ‘ONTransfer’ target audiences. Examples: students, guidance counsellors, teachers.

2�   SECONDARY LOGO: ONTransfer�ca by ONCAT 

 

Use with audiences that are familiar with ONTransfer. Examples: sector-specific events, conferences. 

SECTION THREE: BRAND GUIDE (Visual Identity)
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ONCAT and ONTransfer�ca Logo Graphic Elements

Circular ONCAT and ONTransfer�ca Logo Graphic Elements can be found HERE�

One circle = ONCAT              Three circles = ontransfer.ca 

BRANDING ACCENTS
Branding accents are used as design punctuation to to fill in blank spaces or to add design interest.

Dissected Logo Graphics

Dissected logo graphics can be found HERE�
 

  
Double-Line Graphics
 
Double-Line Graphics can be found HERE�

BRAND COLOURS
Primary Brand Colours (and tints)

ONCAT Medium Blue 
#1b99d6

ONCAT Dark Blue 
#016697

ONCAT Light Blue 
#48c7ec

Do not use any colour tints for text or as background for white text.

SECTION THREE: BRAND GUIDE (Visual Identity)
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Clearspace
The rules for clearance are based on the height of the letter “o” in the logo. Always leave one 
“o” space on all sides between the logo and any type, graphics, page edge, screen or banner.

Incorrect Logo Usage
Maintaining the correct usage of the ONCAT logos will ensure a consistent look throughout all 
branded content.

Do not alter the colour 

Do not alter the position of 
the elements 

Do not alter the font Do not stretch or skew 

Do not rotate Do not alter the size relationship 
of the logo

oncat

ANIMATED LOGOS 

Animated versions of ONCAT and ONTransfer logos can be found HERE�
 

Correct Logo Usage 

Minimum Logo Widths 
ONCAT Standard logo – 75’’       ONCAT Extended logo – 1.25’’       ONTransfer.ca logo – 1.25”

SECTION THREE: BRAND GUIDE (Visual Identity)
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Secondary Brand Colours (and tints) 
Used as accents or to add diversity to designs. 

Do not use yellow or any colour tints for text or as background for white text.

BRAND FONTS 

Primary Brand Font: Arial 
• Arial is the main font for ONCAT and ONTransfer.ca. 
• Use Arial across all platforms including website, digital, letterhead, presentation decks, 

newsletters, e-blasts, and print. 
• Example: See Jane run�

Secondary Brand Font: Brown 
• Brown is a secondary brand font. 
• It is used as an accessory font in materials that are graphically designed by ONCAT 

Communications or freelance designers (e.g., publications, signage, or brochures). 
• Example: See Jane run.

Suggested Font Sizes 
Font sizes may need to be adjusted on a case-by-case basis, but here are some recommendations: 

Newsletters or e-blasts 
• Headers: 18-20pt bold 
• Sub-headers: 16-18pt bold 
• Copy/text: 14-16pt regular 

LETTERHEAD TEMPLATES
Letterhead templates (English, Bilingual) can be found HERE�  

 
PRESENTATION DECK TEMPLATES
Templates can be downloaded HERE�

 

ONCAT Orange 
#eb7225

ONCAT Green 
#62bb46

ONCAT Yellow 
#fda00

Letters/Letterhead 
• Subject line: 11-12pt bold 
• Copy/text: 11-12pt regular

SECTION FOUR: ONCAT STYLE GUIDE (Writing)
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SECTION FOUR: ONCAT STYLE GUIDE (Writing) 
Please bookmark the GOVERNMENT OF ONTARIO’S STYLE GUIDE and use it as your 
guiding document�  

Here are some common spellings and writing guidelines ud in ONCAT’s work: 

Spelling Commonly Used Terms 
• postsecondary, postgraduate (no hyphen) 
• enrol, enrolled, enrolment 
• guidance counsellor 
• health care (two words when used as a noun) 
• student ID (lowercase ‘student,’ no periods in ‘ID’) 

Spelling Academic Degrees 
• Capitalize formal degree names (e.g., Bachelor of Science, Master of Business Administration). 
• Use lowercase for general references (e.g., He has a bachelor’s degree in marketing). 
• Avoid apostrophes in formal degree names but use them in informal references (master’s 

degree vs. Master of Science). 
• Abbreviations should be written without spaces and with or without periods, depending on 

style (e.g., PhD or Ph.D.). 

In a Sentence 
• He has a Bachelor of Arts in History and a Master of Education. 
• She earned her PhD in Chemistry from the University of Toronto. 

After a Name (Business Cards, Signatures, Résumés) 
• Jane Doe, PhD 
• John Smith, MBA 
• Sarah Lee, MD, PhD 

Hyphenated Words 
• college-to-university transfer, university-to-university transfer student 
• one-year program (hyphenated when used as a modifier) 
• co-ordinate, co-ordinator 
• full-time, part-time 
• non-transfer student  
• micro-credential 
• not-for-profit 
• two-year plan 

Hyphen (-) En Dash (–) Em Dash (—) 
• Hyphen (-) 

 o Hyphens connect two words into a compound modifier, making them function together 
as a single concept (three-day event). 

 o Don’t hyphenate two-word descriptions if the first word ends in -ly (e.g., publicly funded 
not publicly-funded). 

Graphic elements on each page bring a sense of cohesiveness to the document. 

Showing the “DOs” and “DON’Ts” 
of our logo’s usage. 

The communications manager and I were tasked with “refreshing” the ONCAT brand in a year where the 
organization’s funding was cut, preventing us from being able to hire an external design firm for a full rebranding of 
the organization. 
 
I developed graphics by “pulling apart” one of our logos, and came up with secondary colours, as well as lighter 
tints of these. The collaboration was met with enthusiasm from both the senior leadership team and our peers. 
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Letterhead

These are screenshots of the letterhead templates I 
designed in collaboration with the Communications 
Manager when I first started at ONCAT. I designed these 
in InDesign first, then recreated them in Word while 
tackling the technical side of things. Creating Word 
templates where the header and footer remain locked 
took a bit of research but worked well in the end. 

Email and Other Digital Banners
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Packaging Design 

I designed and produced many envelopes during my 14 years of 
employment with the Ontario College of Teachers.  
 
The blingual book-return envelopes for the Margaret Wilson Library (left) 
had a 1” gusset (where the creases are), along with a tear-strip on the 
back to open the envelope. This dieline was provided by the envelope 
company Supremex. There were restrictions as to where our bilingual 
branding elements could be placed.

I worked with Supremex 
to obtain the die (cut 
and fold) lines and 
the template for the 
Conformer™ envelopes 
(left). I used these to 
design the message-
carrier envelopes for 
the OCT’s direct mail 
program. 
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Direct and Digital Mail Campaigns 

We wanted our communication with our more than 
220,000 members to feel personal. We customized 
more than eight different mailing streams to satisfy this 
approach: English, French, new English member, new 
French member, returning English member, returning 
French member, etc. 

I designed the message carrier (below) with its variable 
messaging (different for each strearm), along with all

or most of the materials within the packages – brochures, 
pamphlets, Certificates of Qualification, Teaching 
Certificates, etc. 
 
I worked in tandem with our lettershop to ensure 
the information matrix for the physical mailing was 
straightforward and error-free. And I worked with members 
of our IT unit to deploy the digital versions of these 
packages to members who opted in to receiving only digital 
communication from the College. 
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2026 ONCAT CONFERENCE 
Helping learners find their way

February 3 and 4, 2026 
Chestnut Conference Centre, Toronto

2026 ONCAT Conference 
— Microsite 
Art direction: Using the conference 
name and logo as inspiration (I created 
the logo), I created the visual for the 
landing page of the microsite. The 
background is a screened back image 
of an urban street map, exploring the 
concept of finding the way. Several 
concepts were presented to the senior 
leadership team, some of which are 
showcased on this page. 

Production: Part of my responsibilities 
with ONCAT include updating the 
websites. For this concept to be 
realized, I made sure the text was in 
HTML for maximum reponsiveness on 
mobile phones. 

https://conference.oncat.ca/i/oncat_
conference+home

2026 ONCAT CONFERENCE 
Helping learners find their way

February 3 and 4, 2026 
Chestnut Conference Centre, Toronto

https://conference.oncat.ca/i/oncat_conference+home
https://conference.oncat.ca/i/oncat_conference+home
https://reports2018.oct.ca/fr


Stephanie McLean  |   9 Back to Table of Contents

Microsites 
Production: Using the 2017 annual 
report microsite as a template, I 
selected the theme colour and the 
images, and—after receiving approval 
for the selection—sized and optimized 
them for this responsive website. I 
revamped the top horizontal navigation 
to pertain to the information we 
wanted to share. I instructed the web 
programmers on which colours and 
fonts to use, and provided them with the 
French creative assets (logo, navigation 
menu names, etc.). I also facilitated 
and art directed the videos of both the 
Chair and the Registrar on their 
respective pages.  

Art direction: All images (with the 
exception of some run-of-page/
run-of-site images) are results of 
the four in-school photo shoots 
I coordinated and art directed in 
2018.

https://reports2018.oct.ca/en
https://reports2018.oct.ca/fr

https://reports2018.oct.ca/en
https://reports2018.oct.ca/fr
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Social Media Campaigns
A 2017 social media campaign 
(#just1word) aimed at increasing public 
awareness of the Ontario College of 
Teachers asked viewers to reply, using 
one word to describe their favourite 
teacher. 

Creative collaboration: Came up with 
the concept of the campaign with our 
working group and we decided on the 
photography selection. I did the design 
and the production work (the different 
versions of the ad). 

The challenges: 1 - Facebook deemed 
ads with less than 20% text perform 
better, and therefore restricted ads to 
a maximum of 20% text. Many text 
revisions were required in order to 
ensure we could include type on top of 
the images in these ads. 2 - Achieving a 
significant contrast between background 
image and type was another challenge, 
as we wanted to make sure the text was 
easy to read. 
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The big reveal 
The words used to describe users’ 
favourite teachers during the #just1word 
social media campaign (the goal was to 
help celebrate World Teachers’ Day on 
October 5) can be seen in the word clouds 
on the OCT’s website and in the creative  
on this page.

https://www.oct.ca/public/media/
announcements/wtd-2016?sc_lang=en&

https://www.oct.ca/public/media/
announcements/wtd-2016?sc_lang=fr-ca

Results
The English and French campaign  
lasted one week and garnered significant 
engagement on all channels. It also 
increased social media followers by 75%  
on all channels combined. 

https://www.oct.ca/public/media/announcements/wtd-2016
https://www.oct.ca/public/media/announcements/wtd-2016?sc_lang=en& 
https://www.oct.ca/public/media/announcements/wtd-2016?sc_lang=en& 
https://www.oct.ca/public/media/announcements/wtd-2016?sc_lang=fr-ca
https://www.oct.ca/public/media/announcements/wtd-2016?sc_lang=fr-ca
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The 2018 Election 
The OCT’s election turnout has never 
been very high. Our workgroup decided 
to run some social media posts to attract 
new and returning voters in 2018.     

Despite the different colours and what 
we deemed to be strong calls-to-action, 
the election turnout was only slightly 
higher than average.

Design and production: My colleague 
and I came up with the design. I did the 
production and project management on 
this campaign (different colours, French 
ads, interaction with the translation 
team, the  internal client, etc.).

#OCTelection2018
#oeeoElection2018
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Events 
Design and Production: Given free 
reign by the Balmy Beach Community 
School’s Fall Fair working group, I came 
up with the concept for their 56x48-inch 
Fall Fair sign (right), the poster (below), 
all signs, ads and banners. 

This large 56” x 48” sign was on display in  
glassed-in display in front of school.
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Large sign placed 
in schoolyard and 
in school

Production: To display the 17x11” 
activity signs outdoors near each activity, 
we adhered two identical heavy-stock 
signs back-to-back and inserted eight-
foot bamboo sticks between them. We 
drilled holes in the tops of pumpkins, 
inserted the bamboo sticks... and voilà! 
Instant outdoor signs with a “fall” feel.  

17”x 11” activity signs

TICKETS
4

TICKET
1

TICKETS
4

BALLOOZA
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Events (cont’d)
Design: I volunteer my time as a graphic 
designer with the Artists’ Network in Toronto.  
I also sit on their board. (I’m a painter/artist.) 
We hold two major outdoor art shows in the 
summer/fall: Riverdale ArtWalk and ArtWalk in 
the Square. My work for these can be seen on 
this page and the next. 

2022 Riverdale ArtWalk PARTICIPATING ARTISTS
D7 Afsaneh Vollmer
H3 Amanda Gonsalves
L12 Amy Fitzgerald
K11 Andrea Bailey
D18 Andrew Stelmack
F21 Angela Lane
D3 Anjali Patel
D15 Anna Matthews
C22 Arwynn Davey
L11 Ashley King
G3 Audra Townsend
K12 Barbara Buntin
D5 Beverley Daniels
F3 Brent McGillivray
J15 Caley Taylor
F8 Carlo Allion
F5 Carole Milon
D8 Carolyn Laidley
L9 Cat Marchese
C8 Celina Melo
K1 Charles Wakefi eld
K5 Cherie Daly
G1 Chris Albert
D9 Chris Masoure
G17 Christie Baker
L14 Christina Preece
G7 Danielle Saint-Onge
J7 Danielle Vishnever
D6 David Adshade
H14 David Harcombe
B4 David Johns
D16 Deepti Saxena

K2 Eddie Li
H10 Elizabeth Stanton
F6 Elva Hook
L13 Esther Eunyoung  
        Park
K4 Frances Clancy
C1 Gail Williams
F4 Gerri Gillan
G9 Heather Munsie
H13 Hilary Leopold
G18 Jamie MacLean
C7 Janet Horne Cozens
F2 Jeff  Walker
G13 Jennifer Joiner
J4 Joanne Duklas
F13 Joanne Kells 
 Chalmers
J1 Jodi Lascar
L3 John Carstens
D17 John Topp
L7 Julia Gonen
C5 Julie Clark
F17 Kaitlin Mason
J16 Kareen Hague
C14 Karen Dedesko
J12 Karen Light
H16 Karen Taylor
G15 Karen Wynne 
 Mackay
H7 Kat Hernden
F18 Kate Taylor
D2 Katherine Palmer

H9 Kimberley Blair
K3 Kristina Billinger
G8 Kyla Yager
C16 Laura Costantiello
J8 Lauren Blakey
G4 Leslie Cline
H5 Leslie Parker
G11 Lisa Herrera
F19 Lisa Hickey
B1 Lisa Litowitz
G2 Lori Molnar
C2 Luis Salazar
D12 Luke Labelle-
 Stackhouse
K8 Lynn Spencer
F15 Madsie Bouff ard
G14 Margot Roi
K16 Marion Younan
F9 Marjolyn Van Der  
 Hart
F12 Mark Gleberzon
H8 Maryam Majlesi
F1 Maureen Bennett
G12 Maureen Bradshaw
C11 Maureen O’Connor
J9 Melinda Luna
K10 Melissa Morrow
K13 Michael Toole
L5 Mike Nguyen
C3 Mina Vancardo
D1 Mirek Bialy
C19 Montina Hussey

B6 Morgan Jones
K14 Nadia Gurkova
L15 Nafi seh Saadati
K7 Nancy Bennett
C20 Natalie Drajewicz
J10 Neerja Trehan
G5 Nicola Woods
C6 Nika Belianina
F10 Nikkole LeBrun
J14 Olena Lopatina
L2 Oya Papatya 
 Van Roode
K9 Pam Burt
D14 Patrick Skals
G19 Paul Brandejs
D4 Peer Christensen
J3 Penny Griffi  n
J2 Phil Carriere
C10 Poonam Khanna
J13 Poppoop Studio
J5 Rachel Taggart
C12 Raquel Aurini
H12 Rea Kelly
C18 Rehana Yesmin
L6 Rhonda Hewitson
H11 Richard Levine
F7 Robert Bell
L1 Roberto Centazzo
F14 Roz Hermant
H6 Ruth Thorogood
L8 Sandrine Dickel
L4 Shaan Taseer

J17 Sheila Thompson
C17 Simon Holder
L10 Sonali Praharaj
C4 Sophia Muller
D11 Stephanie Arn
H2 Stephanie McLean
H1 Stephen Rose
G10 Steve Potter
H4 Susan Davies
B2 Susan Friedman
D21 Susan G Abbott
G16 Susan Lapp
H15 Swati Soni
D13 Tamara Soto
G6 Taruna Singh
D10 Ted Darling
C15 Therese Boisclair
D19 Tracy Davies
J11 Tueai La
F11 Vera Kisseleva
H18 Vladimir Lopatin
J6 Warren Eberlin
C9 Wendy Cho
B5 Wendy Mataija
K6 William Parker
C13 Winnie Larsen
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Empi re
Avenue

ARTISTS’

NETWORK

Queen Street East

Booth Avenue

ONLINE ONLY
Anastessia Bettas
Andrew Bonnycastle
Callie Gray
Cherie Harte
Elisabeth 
  Munsterhjelm
Florence Chik-Lau
Gail Blima 
Jennifer Akkermans
Jill Hobson 
Katarina Holbrough
Kendra Gadzala
Kyungmin Kate Lee
Leslie Bertin
Lindsey Mackay
Lorette C. Luzajic
Michelle Nichols
Miriam Slan
Mirren Hinchley
Raquel Roth
Sally Martin
Sarah Hayek
Sheryl Keen
Steve Cooper
Tiff any Scarcelli

IN-PERSON - Jimmie Simpson Park - 872 Queen St. E.

 I Gave
 Art

Handout_RAW_2022_FINAL.indd   2Handout_RAW_2022_FINAL.indd   2 2022-06-03   12:45 PM2022-06-03   12:45 PM

Saturday & Sunday June 1 & 2, 2024
Jimmie Simpson Park

FR
EE
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D

M
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O

N
! 5” X 7” POSTCARD (2023)

2024 HANDOUT FOR ALL RIVERDALE 
ARTWALK VISITORS AND ARTISTIS

2025 ARTWALK IN THE SQUARE HANDOUT

Get Out and Get ART
Find that perfect piece  

for your home!

TWO Outdoor Art Fairs in Toronto 
Spend a day outdoors & meet local artists!

With more than 165 artists showcased, you’re sure 
to find that perfect piece for your home — a piece 
that represents your personal style. This is a great 

opportunity to meet artists in person and learn  
about their inspiration. 

Date: June 3-4, 2023 
Time: 11am- 6pm 

Location:  
Located in Toronto’s 
trendy Queen St. East 
neighborhood in  
Jimmie Simpson Park. 
RiverdaleArtWalk.ca

Date: Sept. 22-24, 2023 
Time: 3pm-8pm (Sept. 22) 
10am-7pm (Sept. 23) 
11am-5pm (Sept. 24)
Location:  
CF Shops at Don Mills, 
Toronto. Ontario’s first and 
finest premier open-air centre. 
ArtWalkSquare.ca

June 3 & 4   Jimmie Simpson Park

RiverdaleArtWalk.ca

Support artists and find that perfect piece for your home!

Sept. 22-24   CF Shops at Don Mills

ArtWalkSquare.ca

Support artists and find that perfect piece for your home!

With more than 300 images of artwork 
available, I created different collages 
for the covers of these handouts and 
postcards. 

An Outdoor Art Fair in Toronto

You’re an original.
Your art should be too.
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Artists had the choice of inserting 
one of their paintings in the gray 
area of these Instagram- and 
Facebook-ready graphics...

or of using the general Artist-
Network-branded graphics: 

I created similar social media 
graphics for ArtWalk in the Square:

SOCIAL MEDIA GRAPHICS

June 3 & 4   Jimmie Simpson Park

RiverdaleArtWalk.ca

Support artists and find that perfect piece for your home!

June 3 & 4   Jimmie Simpson Park

RiverdaleArtWalk.ca

Support artists and find that perfect piece for your home!
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Events (cont’d)
Design: The OCT used to hold annual 
golf tournaments to raise money for its 
scholarship program. I designed all the ads, 
emails, signs, tent cards, banners, etc., for 
these events in both English and French.

About the Ontario College of Teachers

Established in 1997, the College exists to serve the public interest 
by regulating Ontario’s teaching profession. By law, every teacher 
who works in a publicly funded school or school system in the 
province must be a member of the Ontario College of Teachers. 
The College is responsible for:
 � setting the standard for great teaching 
 � approving the programs that people take to become  

teachers and to remain current throughout their careers
 � licensing teachers who meet Ontario’s high expectations  

for certification 
 � investigating complaints against individuals who breach  

the professional and ethical standards

Ontario College of Teachers Annual Charity Golf Tournament

Our Annual Charity Golf Tournament will be hosted on Tuesday  
July 7, 2015 at Station Creek Golf Club, North Course. Station 
Creek is a ClubLink course featuring 36 holes on a picturesque 
rolling terrain nestled in a mature forest. The tournament 
welcomes College members, stakeholders, suppliers, staff and 
friends for a day of friendly competition. The day includes a full  
18 hole round of golf, a light breakfast, a mid-game snack, 
followed by lunch and raffle prizes.

Why Sponsor?

The Ontario College of Teacher 
Scholarship Program relies solely 
on funding from our generous 
sponsors and tournament 
participants. Each year, the College 
awards three aspiring teachers 
a $2,000 scholarship to offset 
the cost of an approved teacher 
education program in Ontario. The 
scholarships are awarded based on 
academic excellence, community 
involvement and background life 
experiences. In addition, candidates 
must demonstrate a high level of 
preparedness for teacher education 
and the teaching profession. 

All donations to the Ontario 
College of Teachers Scholarship 
Program are tax deductible.  
A receipt will be issued by the 
Toronto Foundation for the 
donation portion of your payment.

Ontario College of Teachers  
Annual Charity Golf Tournament 

Supporting Our Teacher Scholarship Program
 

Charitable Registration #: 895 418 200 RR0001

Ontario College of Teachers  
Annual Charity Golf Tournament 

Supporting Our Teacher Scholarship Program
 

THANK YOU to our 
SPONSORS
Atchison & Denman
BARIC Continuity Services
Canderel
CFR Custom Furniture &  
Refinishing
Cleese Food Services
ClubLink Corp.
Cogeco Data Inc.
Cowan Insurance Group
Creative Bag Co. LTD
Dell Canada
Dovetail Communications
DTZ Canada Inc
Fitzgerald + Dionne
Hazell & Associates
Inniskillin Estate Wines
Lisa Shamai Cuisiniere
Marriott - Toronto  
Downtown Eaton Centre

Office Max – Grand & Toy
Organizational Health Inc.
PwC
Reilly Security
Root Cellar Technologies
Ross Clair
ServiceMaster
Steinecke Maciura LeBlanc
Teachers Life
The AIIM Group
The Co-operators
The EA Group
The MPH Group
Transcontinental Printing
Two Crazy Ladies Inc.
Venngo
Xerox Canada

Atchison & Denman
BARIC Continuity Services
Canderel
CFR Custom Furniture &  
Refinishing
Cleese Food Services
ClubLink Corp.
Cogeco Data Inc.
Cowan Insurance Group
Creative Bag Co. LTD
Dell Canada
Dovetail Communications
DTZ Canada Inc
Fitzgerald + Dionne
Hazell & Associates
Inniskillin Estate Wines
Lisa Shamai Cuisiniere
Marriott - Toronto  
Downtown Eaton Centre

Office Max – Grand & Toy
Organizational Health Inc.
PwC
Reilly Security
Root Cellar Technologies
Ross Clair
ServiceMaster
Steinecke Maciura LeBlanc
Teachers Life
The AIIM Group
The Co-operators
The EA Group
The MPH Group
Transcontinental Printing
Two Crazy Ladies Inc.
Venngo
Xerox Canada

MERCI à nos 
COMMANDITAIRES

Ontario College of Teachers
Annual Charity Golf Tournament 

Support our  
Teacher Scholarship Program!

REGISTER NOW
oct.ca/golf

For more information, contact Paul Di Ianni at golf@oct.ca  
or call 416-961-8800, ext. 625.

Date:    Tuesday, July 7, 2015 
Location:   Station Creek Golf Club, North Course
             12657 Woodbine Ave., Gormley, ON  L0H 1G0
Fee:   $150 (includes green fees, cart, breakfast,  
  reception and lunch)
An official tax receipt will be issued on a portion of the fee.

Email (PDF)

Tent card 

Ad (appeared in Professionally Speaking magazine

Signs (inside clubhouse)
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20x10-foot backlit display

Roll-up banners: photo below  
and artwork below, right

Tradeshows
Design and Production: Came up with 
the concepts for the backlit display 
and the roll-up banners, liaised with 
both production houses to have these 
produced. These all met with internal 
client’s approval (and happiness).  

OCOT Banner 1_2019:Template Orient Banner  10/8/19  12:43 PM  Page 1 OCOT Banner 2_2019:Template Orient Banner  10/8/19  1:17 PM  Page 1 OCOT Banner 3_2019:Template Orient Banner  10/8/19  1:20 PM  Page 1 OCOT Banner 4_2019:Template Orient Banner  10/8/19  1:23 PM  Page 1

3 x 8 ft., approx.
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Designed a timeline that occupied an entire wall on the 15th floor of the building (10’x10’, approx.) for the OCT’s 
20th anniversary event. Timeline shows organization’s milestones and major accomplishments.
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Logos
Design and Production:  
Came up with the concepts and 
guidelines for these logos. 

MARGARET WILSON LIBRARY LOGO CONCEPTS   4

MARGARET WILSON
LIBRARY

MARGARET-WILSON
BIBLIOTHÈQUE

Option 1:  
Icon above text
Separate English and French

This logo lends itself well to both the 
English and French executions, without 
any change in dimensions.

In this execution, the slanted arms of the 
M and W, along with the light-blue line 
dividing each letter - or “book”, create a 
balanced mirror effect when positioned 
next to each other. 

This, and the logos on the following 
pages, include the MW icon: an aerial 
view of two open books.

The MW icon may be used on its own on 
the new microsite when the image of a 
book is not available.

Suggested icon for 
use with Option 1

of Making Hearts Sing!

of Making Hearts Sing!

HORIZONTAL
Colour

HORIZONTAL with tagline

Black & White

Reversed Out / White 

of Making Hearts Sing!

The College’s 20th Anniversary Logo
Usage Guidelines

February 17, 2017

The College’s 20th Anniversary logo was developed to use as a celebratory 
expression marking the College’s two decades of existence. 

FORMATS

Bilingual (Colour) Bilingual (Greyscale - 
for use in black & white documents)

English
(also available in greyscale)

French 
(also available in greyscale)

It is available in the above formats for both print and digital use. 

The College’s 20th Anniversary Logo
Usage Guidelines

February 17, 2017

The College’s 20th Anniversary logo was developed to use as a celebratory 
expression marking the College’s two decades of existence. 

FORMATS

Bilingual (Colour) Bilingual (Greyscale - 
for use in black & white documents)

English
(also available in greyscale)

French 
(also available in greyscale)

It is available in the above formats for both print and digital use. 

Branding standards
Formats

Bilingual (colour) Bilingual greyscale Branding standards

2   20TH ANNIVERSARY LOGO - USE GUIDELINES

LOGO’S CLEAR SPACE

The logo requires its own “personal space”, known as clear space, to allow it the opportu-
nity to stand out and be seen. This clear space is the buffer zone between the borders of 
the logo and any juxtaposed graphic elements or text. Exceptions will be made in cases 
where the desired effect is to have the logo overlapping with a visual.

For the English and bilingual logos, the clear space is equal to the space between the 
left edge of the “S” in “YEARS” (“A”) and the right edge of the protruding flag (“B”), as 
shown below.

The clear space for the French logo is also equal to the space between the left edge of 
the “s” in the word “ANS” and the right edge of the protruding flag. 

It is not recommended to place the 20th Anniversary logo next to, on top of or directly 
below the college’s corporate logo.

••A ••B••B

•

•
B

•

•
B

•A ••B••B

•

•
B

•

•
B

•
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Branding standards

Redesign 
The OCT’s old membership card used 
the organization’s old font (Akzidenz 
Grotesk), along with its old brand colour 
(100% Cyan). The new card uses the 
organization’s new font (Basetica) in its 
heaviest weight (Black), set against one 
of the OCT’s new colours. 

 

New membership card
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MONSIEUR
ÉBÉNISTE

Des pédagogues qui visent l’excellence dans leur carrière donnent 
à leurs élèves le goût d’exceller. Nous veillons à ce que le personnel 
enseignant reçoive les outils nécessaires pour que les élèves puissent 
concrétiser leurs ambitions, comme se spécialiser dans la fabrication 
et la réparation de meubles. Pour savoir comment l’Ordre fixe la 
norme pour un enseignement de qualité, visitez OEEO.ca.

MADAME
NIVOLOGUEDes pédagogues qui visent l’excellence dans leur carrière 

donnent à leurs élèves le goût d’exceller. Nous veillons à ce que 
le personnel enseignant reçoive les outils nécessaires pour que 
les élèves puissent concrétiser leurs ambitions, comme se 
spécialiser dans l’étude de la neige. Pour savoir comment l’Ordre 
fixe la norme pour un enseignement de qualité, visitez OEEO.ca.

Production/Redesign: Publishers of 
the Little Miss and Little Mr. books 
authorized the College to redesign 
these book covers for the purpose of 
promoting the organization. I did this 
using our standard font (at the time), 
along with different colours for the 
background. The only available original 
artwork was in PDF format. I therefore 
did the re-work of the English and 
French book covers in Adobe Acrobat.  

MONSIEUR
HYDROGÉOLOGUEDes pédagogues qui visent l’excellence dans leur carrière donnent 

à leurs élèves le goût d’exceller. Nous veillons à ce que le personnel 
enseignant reçoive les outils nécessaires pour que les élèves 
puissent concrétiser leurs ambitions, comme se spécialiser dans 
la gestion des eaux souterraines. Pour savoir comment l’Ordre fixe 
la norme pour un enseignement de qualité, visitez OEEO.ca.
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Volunteer West Island (VWI)
Volunteers: Orchestrators of a 

Vibrant Community
Volunteers: Orchestrators of a 

Vibrant Community

VOLUNTEER  
WEST ISLAND
VOLUNTEER  
WEST ISLAND

ANNUAL REPORT  
2021-2022
ANNUAL REPORT  
2021-2022

Adjusting how we work and new 
resources 

We had to create additional 
resources to help groups
Presentation on new functioning for NPO 
outreach: https://www.canva.com/design/
D A E 5 q v 7 z A k 4 / t 3 h H v 1 - C R S G e 8 Y V b -
d 4 w r J w / w a t c h ? u t m _ c o n t e n t = D A E 5 q -
v7zAk4&utm_campaign=designshare&utm_
medium=link&utm_source=publishsharelink 

Google form for NPOs needs assessment: 
https://forms.gle/k1DDJjjoKwiVwNNM7 
 
Google form for volunteer sign-up:  
https://forms.gle/NxqH8UWNok1PL7AZ7  

Collaborative Google Doc & Survey 
Monkey sent to NPOs on functioning 
of the new Google form system

Video for NPOs on VWI’s role: https://www.
canva.com/design/DAEnkQvH7ts/ i I1Dn-
LEWkK7M6Uw_ldjVjw/watch?utm_content=DAE-
nkQvH7ts&utm_campaign=designshare&utm_
medium=link&utm_source=publishsharelink 

VWI Online guide for Youth Volunteers: 
h t t p s : / / w w w . c a n v a . c o m / d e s i g n /
DAESYFWPNvM/2F3b6QZfGf9spIWqDl_kQA/
watch?utm_content=DAESYFWPNvM&utm_
c a m p a i g n = d e s i g n s h a r e & u t m _
medium=link&utm_source=publishsharelink 

The top five volunteer positions requested 
by West Island groups this past year:
• Friendly visits (activities & socializing) 
• Accompaniment
• Board members
• Virtual tutors
• Food distribution

Collaborative projects we’re 
involved in

The Volunteer (Re) Engagement Infrastructure 
Recovery Investment project will provide support 
and resources and a community of practice to help 
organizations rebuild their volunteer engagement 
programs. With Volunteer Canada’s leadership, 
VWI is collaborating with WICA, Volunteer Toronto, 
Harbour Front Centre and Volunteer Lethbridge.

1. To provide consultation, coaching, tools, 
and resources to assist organizations 

2. To create a community of 
practice among pilot participants 

3. Build the capacity of organiza-
tions to recover their infrastructure to 
engage volunteers moving forward

1
CREATE GOOGLE SIGN UP 
FORM WITH DESCRIPTION 
OF NEW OPPORTUNITIES2

SEND MASS EMAIL TO 
POTENTIAL VOLUNTEERS WITH  
LINK TO GOOGLE SIGN UP FORM3

CREATE GOOGLE DOC WITH 
POTENTIAL VOLUNTEER CONTACT 

INFORMATION AND SEND SHAREABLE 
LINK TO NPO COORDINATORS4

SEND EMAIL TO POTENTIAL 
VOLUNTEERS WITH NPO 

COORDINATORS CONTACT 
INFORMATION 5

VOLUNTEER 
RECRUITMENT

OUTREACH
TO NPOS
NEW STREAMLINE

INTERACTIVE METHODE

CREATE AND SEND EMAIL TO 
NPOS WITH SUPPORT TO 

ORGANIZATIONS: VOLUNTEER 
REQUEST FORM 
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Airport Marriott and Airport Sheraton 
provided 315 Holiday Meals
In spite of the loss of staff and revenues,  
our incredible friends the Airport Marriott 
and Airport Sheraton provided 315 holiday 
meals for our clients in December! It looked 
and tasted delish, and was set on beautiful  
holiday placemats donated by the West  
Island Quilters. Wonderful volun-
teers wearing antlers and elf hats 
picked up and delivered the holiday  
care packages.

Terri Fabes (Meals on Wheels Kitchen Coordinator);       
Holiday placemats (right)

Frozen Meals
Operating throughout the pandemic to ever 
increasing demand – the number of orders con-
tinues to increase, as does the average size of 
individual orders! We are so grateful to all the 
dedicated volunteer receptionists who checked 

in with clients and took orders 
throughout. Thank you to our 
amazing partners at Équipe 
Entreprise where the meals are 
prepared and to our incredibly 
devoted volunteer drivers who 

braved the elements and Covid chaos every 
week to bring frozen meals to clients all over the 
West Island.

Year     Frzn. meal orders    Total Frzn. meals
2021-2022   1,416          17,147
2020-2021   1,339          17,927
2019-2020   1,242          18,945
2018-2019   1,029          15,737

Puree Program
Seniors who cannot swallow well typically 
transition to a mechanical soft or pureed food 
diet. These diets are used for preventative 
purposes and are particularly important for 
people who: have trouble chewing, masti-
cating, or swallowing. Our volunteers deliv-
ered 18 cases each containing 24 meals. 

Goodbye to retiring Meals on Wheels 
Kitchen Coordinators Jim Donaghue 
and Katherine Lea! 
After many years of devoted service, delicious 
meals and friendly, attentive follow up with 
clients, kitchen coordinators Jim Donaghue 
(Valois MOW) and Katherine  Lea (Beaurepaire 
MOW) are retiring from those busy posts. We 
thank them for their generosity of time and 
friendship, and hope to continue seeing them in 
our kitchens! 
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# of open kitchens
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Meals on Wheels Hot Meals

This meal service is something 
we have been thinking of setting 
up for a little while and he always 
just seemed to get by with fierce 
independence. I am convinced 
he will appreciate the help, even 
if he cannot admit it now ;-)  
- Sigrid G.

“

ˮ
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Here are examples of pages from the 
annual report I did for Volunteer West 
Island / Centre des bénévoles de l’ouest-
de-l’île in Montreal, in both official 
languages, in 2002.  
 
I was honoured that the organization 
wanted to use images of my portrait 
paintings to illustrate the report. 

Notre équipe 
Une équipe très efficace qui résiste aux 

intempéries et qui trouve sa voie dans les 
moments difficiles.

Un programme de bénévolat efficace nécessite 
une coopération entre le personnel et les béné-
voles et un engagement des deux parties à encou-
rager et à respecter les contributions de l’autre. 

BONNE RETRAITE
Kathleen Greenfield, a été notre coordonnatrice 
principale des communications pendant 14 ans. 
Elle a développé une dimension humaine dans le 
domaine du bénévolat corporatif (appuyée par les 
employeurs). Kathleen a guidé de nombreuses 
entreprises de l’Ouest de l’île vers des groupes 
communautaires à but non lucratif, ce qui a non 
seulement permis d’accroître la sensibilisation aux 
services offerts à la communauté, mais aussi de 
contribuer à améliorer notre mission et à faire de 
notre communauté un meilleur endroit où vivre, tra-
vailler et s’amuser. Le CABOI lui a exprimé sa grati-
tude et lui a offert ses meilleurs souhaits de retraite 
bien méritée. Elle nous a quittés le 17 janvier 2022.

Gérer le changement et les 
nouvelles réalités du travail hybride
231 heures de travail par semaine 
• 1 Coordonnatrice de recrutement de bénévoles,

cadre supérieure, a proposé de changer de
poste pour devenir Coordonnatrice des services
alimentaires essentiels

• 1 cadre supérieure, coordonnant les communi-
cations, a pris sa retraite en janvier 2022

• 1 Coordonnatrice de recrutement de
bénévoles, Jeunesse, a accepté de prendre
tout le volet de recrutement de bénévoles

• 2 postes avec responsabilités modifiées; trois
nouvelles descriptions de poste

• 1 poste nouvellement créé pour soutenir
tous les services essentiels et l’équipe de
coordination

• 3 nouvelles candidates depuis janvier 2022,
2 sont restées

• 3 nouveaux plans de travail pour maintenir nos
opérations

Un conseil d’administration 
solidaire  
Six réunions virtuelles et une 
réunion de Noël, avec  
participation en personne  

Victoria Jonas – Présidente
Lorraine Balleine – Vice-présidente
Nancy Christiansen – Vice-résidente
Rod Jamgotchian – Trésorier
Lindsay Riddell – Secrétaire
Carmela Carrara – Directrice
Diane Fry – Directrice
Anthony Cardone – Directeur 
Cindy Bégin – Directrice

PLANIFICATION STRATÉGIQUE
✓ 1 réunion en mars, un conseiller engagé en avril
✓ Un nouveau plan de trois ans en vigueur en

décembre 2022

FINANCE
✓ 3 réunions officielles
✓ Étudié, révisé et recommandé des ajuste-

ments aux Ressources humaines
✓ Discussion et prévision sur la santé financière

avec des ajustements

GOUVERNANCE
3 nouvelles politiques

PROGRAMME ET BÉNÉVOLES 
Revu le processus du service des repas congelés

MISE EN CANDIDATURE
✓ Deux nouveaux membres au Conseil d’admi- 

nistration se sont joints à l’équipe!
✓ Recruté au moins deux nouvelles candida-

tures en 2022

AD HOC – PROJET DE CUISINE CENTRALISÉE
✓ Plusieurs réunions entre le CABOI et La

Mission de l’Ouest de l’île
✓ Réunion entre les représentants du CA

Organigramme du CABOI 

Conseil d’administration

Direcrice générale
(Lynda Barrett)
(35 heures/semaine

Coordinatrice
Programmes

(Shelley Hayden)
28 heures/semaine

TBD: 
2 DAYS A WEEK 

Centralized Kitchen 
Project Lead

Adjointe
aministrative

(Renée Depocas Smith)
28 heures/semaine

Comptable

(Nora Xu)
21 heures/semaine

Assistante
Programmes et 

Services
(Valérie St-Germain)

21 heures/semaine

Coordinatrice
Recrutement de 

bénévoles  
( Melissa Dickerman)

35 heures/semaine

Assistante,  
Programme de 

bénévolat
à déterminer

21 heures/semaine

Promotion du bénévolat
Services essentiels

et Pogrammes

Coordinatrice
Services 

alimentaires
(Andrea DeRome)
32 heures/semaine

2022-May-03

Communications 
(Jane  Szollosy)
10 heures/semaine
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Donate new laptops and Laptops for
Learning will ensure they get into the

hands of youth who need them.*

Make a monetary donation which will go
towards purchasing additional laptops and
refurbishing donated ones. Tax receipts will
be given for monetary donations over $50. 

Donate used laptops and Laptops for
Learning will refurbish them back to top-

quality condition for students in need.*

You've given a new life to a
gently pre-loved computer
while supporting Toronto youth!

Laptops will be picked up 
by Greenwin Cares

SickKids confirms that children &
youth experienced worsening
mental health during the initial
COVID-19 lockdowns. This has
stayed consistent throughout
each wave of the pandemic. 
This wave will undoubtedly
exacerbate these findings.

5 ,000+
OUR GOAL IS TO DONATE OVER 5,000
LAPTOPS TO STUDENTS WITHOUT
PROPER ACCESS TO TECHNOLOGY.

LEARNING
LAPTOPS FOR

JOIN THE CHALLENGE
How can you help?

HAVE A LAPTOP NO
LONGER IN USE?

Let us know you have laptops
to donate

Computers will be wiped,
sanitized & refurbished by
Greenwin's Certified refurbisher

Refurbished laptops will be
donated to Toronto youth
identified as in-need by Toronto
Police Services

To make a donation, email: greenwincares@greenwin.ca

www.laptopsforlearning.ca

Source: https://www.sickkids.ca/en/news/archive/2021/research-covid-19-pandemic-impact-child-youth-mental-physical-health/

Youth in vulnerable neighbourhoods need your help. 

Does your organization have laptops that are no
longer in use? Greenwin Cares and our partners at
Toronto Police Service’s 31 Division will refurbish
and donate them to kids facing a lack of resources
and access to the necessary technology to learn and
socialize online.

70% OF ADOLESCENTS HAD CLINICALLY
SIGNIFICANT DEPRESSIVE SYMPTOMS
DURING THE COVID-19  LOCKDOWNS

*Laptop donations valued over $1,000 will receive a tax receipt.

Greenwin Corp. 

Fanshawe Chorus London 

Here is some of the freelance work I did for Greenwin Corp. PAGE FROM FLYER

SOCIAL MEDIA GRAPHICS/ADS

WEB BANNER

of Making Hearts Sing!

of Making Hearts Sing!

HORIZONTAL
Colour

HORIZONTAL with tagline

Black & White

Reversed Out / White 

of Making Hearts Sing!


